
 

 

 

2410/2415  



 







 

 
I 

 



 

 
II 

 الصفحة



 

 
III 



Summary in Arabic 

Tourism is of non-traditional industries which have become of extreme 

importance in to contribute in the economic développement of any country is the 

service sector, but it does not stand alone as it is not relying on the media, 

advertising and tourism components of tourism marketing other, the media is 

tourism and advertising major role in influencing the attitudes and behaviors of 

tourists. 

And Algeria is a country in which multiple and varied tourism potential that 

may qualify to occupy a privileged position in the vernacular tourist market, but 

the real situation of the media and advertising tourism is still far from achieving 

the required level and is ineffective in Algerian tourism product marketing 
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Correlations 

 3المحور 1المحور 2 المحور  

 المحور
2 

Pearson 
Correlation 

1 .466** .433** 

Sig. (2-tailed)  .000 .000 

N 63 63 63 

المحور
1 

Pearson 
Correlation 

.466** 1 .195 

Sig. (2-tailed) .000  .126 

N 63 63 63 

المحور
3 

Pearson 
Correlation 

.433** .195 1 

Sig. (2-tailed) .000 .126  

N 63 63 63 

**. Correlation is significant at the 0.01 level 
(2-tailed). 
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